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Abstract 
It is central within the domain of many literature concerning election in most of the 
developing democracies that the political parties ‘officials, candidates as well as their 
members did not see party‘s manifesto as an effective instrument for attracting the voting 
interest of the electorate. Thus, they employ to the large possible extent non issues based 
campaign factors to canvass for votes, even thought that the 2010 electoral law(as 
amended) made it categorically clear that the campaign should be based on party 
manifesto. This paper seeks to explain the centrality of party manifesto or otherwise in 
determining the voting interest of the electorate. The total numbers of voters that casted 
their votes during the conduct of 2015 general election in Bomo ward Sabon-Gari Local 
government Area of Kaduna State constituted the population of the study in which the 
multi-sampling stages was adopted for the questionnaire administration in order to ensure 
every segment of Bomo diverse population has been included in the sampling population. 
It was found that voters do not have adequate knowledge of the party manifesto of their 
voting interest which gave rise to the party manifesto to remain insignificant in 
determining of voters behaviours during the conduct of 2019 presidential poll in Nigeria. 
For this reason however, it should be one of the viable options for democracy and good 
governance in Nigeria the effective voters’ education to be taken into cognizance by all 
electoral stakeholders the party manifesto of registered political parties by all electoral 
stakeholders. 
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1.  INTRODUCTION 
 
Political parties are critical and central in the conduct of election particularly in the 
context of the western liberal democracy (Simbine, 2002). The chief functions of political 
parties for the conduct of election include among others: recruiting of political personnel 
by selecting and nominating candidates to compete for public office in an election; 
mediate or arbitrate between a pluralistic society and its institution of government; 
organize political campaign in order to mobilize voters in the electoral process as well as 
aggregating of voters’ interests into a rational number of political alternatives or policy 
options ( Galadima, 2014: Okoli & Okoli, 2003). With this wide range of functions of 
political parties in the conduct of election, one can say precisely without fear of 
contradiction that the political parties are central if not necessary in the conduct of free, 
fair and credible election that at the tail end its outcome will represent the voting interest 
of the electorate. 
 
The official activities of political parties within the framework of Nigerian electoral 
process are campaign, voter’s education and nomination of candidate to compete for 
public office. All these must be conducted within the limit of laws. The provisions 1999 
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constitution (as amended) and the 2010 electoral act (as amended) through the instrument 
of Independent National Electoral Commission (INEC) were empowered to regulate and 
control the activities of political parties for the purpose of 2019 general election in 
Nigeria. 
 
So, for this reason, the 1999 constitution and the electoral act provide for the political 
parties to make use of their manifestos as contain in their respective parties constitutions 
during the ages of campaign and rallies for the purpose of attracting the voting interest of 
electorates devoid of employing the non-issues based campaign factors such as religion, 
ethnicity, vote buying among others to secure votes from the electorate.  
 
2.  OBJECTIVES OF THE STUDY  
 
The study is set to achieve the following objectives 
i. To identify the level of knowledge of the electorate on the party manifesto of their 
voting interest 
ii. To identify the centrality of party manifesto in determining the voting interest of 
the electorate 
iii. To identify the extend in which the party manifesto march with the voting interest 
of the electorate 
 
3.  RESEARCH QUESTIONS 
 
The study is guided with the following research questions 
i. What are level of knowledge of the electorate on the party manifesto of their 
voting interest 
ii. To what extent do the party manifesto play significant role in determining of 
the voting interest of the electorate 
iii.  To what extent do the party manifesto march with the voting interest of the 
electorate 
 
4.  REVIEW OF RELATED LITERATURE 
 
The concept of party manifesto: The word manifesto drives from the Latin word 
Manifestum which means to make intention public. Galadima (2014) sees manifesto as a 
“programme which outlines and list policies that will seek if voted into power. The 
manifesto is an all-important document that allows the electorate to make informed 
decisions about the voters.”  
Anyaele (2003) defines manifesto as the public declaration of principles, policies, purpose 
and cardinal plan or programme which a political party intends to adopt on all subjects 
when it comes to power.” 
 
To this end, political party’s manifesto could be view as the important document of 
political party which contains within it the list of prepared policies and programmes that 
will presents by the political parties to electorate in order to attract their voting interest. 
 
The concept of voters Behaviours: Voting’ is one of the most commonly used terms in 
contemporary age of democratic politics. The ever increasing popularity of democratic 
theory and practice has even made this term common to everybody.  in the conduct of 
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election, and the number of voters is quite large and ever increasing, every qualified adult 
citizen uses ‘voting’ as a means of expressing his approval or disapproval of government 
decisions, policies and programmes.(Chinoye 2012 & Antunes) In a more precise way,” 
voting refers to the function of electing representatives by casting votes in elections 
 
The voting behaviours is concerned with the way individual obtain select and process 
information related to political arena: the various forces that shape this process: the 
relevance individuals attribute the political sphere: and how they decide to participate in 
or refrain from the specific political action.(Academy,2019) As Johari (2009) put it “it is 
clear that this term (behaviouralism) indicates that the research worker to look at the 
participants in the political system as individuals who have the emotion, prejudice and 
pre-dispositions of human beings as we know in our daily lives”  
 
In general, the modern political analysts reject the formal political institutions as the basic 
unit of political analysis and center their attention on the behavior of the individual or 
small social group. To them interesting phenomena which political scientists should deals 
with, cannot be restricted to political institutions. Emphasis must be paid to the attitude, 
emotion and feeling of political actors and other non-formal political institutions such as 
social group and political process. Modern political analysts fundamentally argue that, 
emphasis should pay to social or political groups like structural functionalism, voting 
behaviour, public opinions propaganda and other channels of political socialization 
(Johari, 2009; Mukherjee & Ramaswamy, 2011; Gauba 2007; Anifowose,2005; 
Varma,1975; Mclean, and McMillan, 2003), Therefore, voters behaviour refer to as 
attitude, feeling as well as emotion of electorate toward supporting a particular candidate 
or party by electing them during the conduct of election  
 
Analysis of Parties’ Manifestos, Voters Behaviours in the Conduct of 2019 General 
Election in Nigeria: In a normal circumstance, parties manifesto as contain in their 
constitution should be designed largely to play a vital role in shaping and determining the 
behaviours of electorate to vote against the logo of their party in days of election. In the 
pre- election period however, parties make some certain promises largely to attract votes 
from the electorate. As Agbaje (2002) argues that “the political parties shape the broader 
and the nature of choice available to the electorate in their campaign promises” 
 
Surprisingly, in this day and age in Nigeria, partisan politics makes people to vote a 
candidate on the ground of party affiliation without knowing the policies, programmes 
and manifesto of a party. This lapses facilitates the campaign on the basis of religious and 
ethnic consideration as Gaskiya, (2019) explains that, “It is debatable during the 2019 
general election in Nigeria if up to 10% party members are either aware of the existence 
of party manifesto, or have even seen the party manifesto. Furthermore, it will be quite 
surprising indeed if up to 5% of party member understand what their party manifesto is 
saying”  
 
Moreover, during the conduct of 2019 general election in Nigeria, there were some certain 
factors such as ethnicity; religious differences; vote buying; party affiliation; candidate 
personality and campaign promises that possessed the capacity of influencing voters’ 
decision in the days of election in Nigeria. Ideally the credibility of person, his 
performance, courage, integrity, and humility in addition to party manifesto are issues 
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that supposed to play significant role in shaping and influencing voters’ behaviours to 
vote for a party or candidate in any given election. 
 
Simbine (2014) also noted: “that an over view manifestos of the first registered political 
parties in the Fourth Republic shows that their objectives and strategies are not radically 
different from one another; the APP and AD manifestos are almost a carbon copy of each 
other” So for this reason, political parties found it extremely difficult during the 
forthcoming election in Nigeria (2019 general election in Nigeria) to emphasize on 
politics of issues, rather they always speaks on topical issues closely match with those of 
the people of a country. Political parties in Nigeria too, mobilize support on the basis of 
ethnicity religion and money politics rather than the party manifesto.  
 
Furthermore, it is also difficult for political parties to campaign using party manifesto as 
an instrument, because the political parties are yet to be transformed, and neither coherent 
nor focused and also the lack internal democracy (Omojuwa and Odofin, 2007) 
 
 Similarly, in the preparation of 2019 general election in Nigeria, the way and the manner 
parties and their candidates conducted their campaign by pasting posters, banners and 
billboards in strategic locations may to the large extend influence the voters to decide 
whom to vote in the election days. T-shirts, facing caps and wrappers carrying pictures 
and party logo were also distributed in the pre-election days mainly to sway the voting 
interest of the electorate instead of campaigning on the basis of party manifesto and 
programs. There was also effective utilization and manipulation of both the printed and 
the electronics media to seek for political support. For instances, the long stagnated 
Kaduna Media Cooperation Radio was rehabilitated to facilitate for the consolidation of 
incumbent power in the state.(Nairaland, 2015) 
 
Looking at the voting pattern in many parts of federation, and the view of the dominant 
literature concerning election in Nigeria, you may come into the conclusion that Nigerians 
were unable to cast their votes outside religious and ethnic affiliation (Aliyu, 2008 
Nairaland, 2019; Owuamanam, Josiah Akasike, et al 2019; Gbogbo, 2019). That is to say 
campaign on the basis of ethnic and religious affiliation played significant role in shaping 
the behaviours of the voters to vote with full ethnic and religious consideration without 
given any attention to candidate credibility and party programme As Abba (2003 p.7) 
explains that: 
 
 Politicians hypocritically pay lip service to national unity and to peace. But in the 
mosques, the churches in tribal clan, family and in house to house canvassing. They are 
purposely sending house their agents to stoke of fairs, hatreds and intense feeling of 
insecurity between our various regional and ethnic groups, what is the most disturbing is 
that places of worshipers in the mosques and in the churches are being exhorted to vote 
for candidate on the basis of their religion. The question about the policies and 
programmes of the candidate is not even mention.   
Moreover, in the pre-election days too, parties and candidates seeking public offices 
engage themselves seriously in the distribution of food and others household items as a 
campaign strategy to attract votes from the electorate. In many cases the items carry the 
picture of a candidate and or logo of his party. At the eve of election also there was 
widespread cases of votes buying at the polling zones, this fund were given to the voters 
mainly to attract their votes for a particular candidate. This may probably exert influence 
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to voters’ behaviours because they are seriously affected with object poverty prior to the 
election days. For instance, Macaver and Maiangwa (2002 p. 289) explain that: 
 
The democratization process is seriously threatened by poverty in Nigeria. Only people 
that are well fed can be enthusiastic about the politics and the ideal of exercising civic 
right. The poor who queue up and duly registered to vote do so with a view to using their 
votes as bargaining chips for a big meal on Election Day 
 
To this end, voters’ behaviours could be possibly affected by both positive and negative 
factors and forces during the conduct of 2019 general election in Nigeria. 
 
5.  THEORETICAL FRAMEWORK 
 
In assessing the roles of political parties’ manifestos on voters behaviours, this work 
approves the interest group theory as postulated by Robert Dhal, James Madison and 
Alexis de Tocqueville This theory fundamentally argues that many interest groups 
compete to control government by any means at their disposal and that their conflicting 
interest can balance out each other to provide good government,. The major assumption 
of the theory is that, the task of the political system is to manage group conflict by 
establish the rules of the game. Government or any of its agencies will serve as referee. 
The theory fundamentally believes that no one group will have a permanent victory. 
 
The 2019 presidential election in Nigeria is the sixth since 1999 when the military handed 
over power to elected civilians.  As Oculi (2019) rightly argues that “It was the first time 
that the opposition was have an unpretentious chance of wresting power from the ruling 
People’s Democratic Party (PDP). All things being relatively equal between the two 
competing parties”, it will be a two-horse race between the ruling PDP and the main 
opposition party, the All Progressive Congress (APC). APC formed in February 2013 
from a merger of three ethnically and regionally based political parties. Before the 
emergence of the APC, opposition parties were mostly fragmented along regional and 
ethnic lines, making it impossible for them to mount a credible challenge to the ruling 
PDP.(International Foundation for Electoral System, 2015and Ukiwu, 2005 and 
Bangkong-obi,2019) 
 
6.  METHODOLOGY 
 
The study used survey research design. Closed ended questionnaire was also used as an 
instrument to collect the primary data. The instrument was partly self-constructed and 
adopted part from Ngah and Abdullahi (2014). Bomo Ward, being the case study area has 
a total of number of voters who casted their votes during presidential election of 11,791 
out of 19,998 who registered to vote during the conduct of 2019 general election in the 
Ward. (Independence National Electoral Commission, 2019). The votes received by 
parties were 11,683 while the invalid votes were 36. 
 
Therefore the population of study is the total votes received by all parties plus invalid 
votes which is 11,791. In other word the population of study is the total number of 
electorate casted their votes during 2015 presidential election in Bomo Ward. 
The sampling size of this study is 375 which is considered to be adequately representative 
enough to the total number of voters casted their votes during the conduct of 2019 general 
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election in Bomo Ward i.e. 11,791, as it conforms to the Kreice and Morgan’s criterion 
that sample of 375 can represent 15, 000 Population. 
 
The researcher adopted multi-stage sampling procedure because of its precision and 
thoroughness, as Asika (2010:47) rightly argues that, “the researcher who may be 
interested in precision and thoroughness may adopt Multi-stage sampling procedure.” 
Since Bomo Ward is geographically divided into three distinct areas with different 
combination of population. For instance, Hayin Dogo has the dominance of Hausa and 
other tribes such as Yoruba, Igbo, Tivs, Nupes, Kanuri, Ibibios, Igalas, Igbiras, Calabas, 
Kajes, Biranas, Tangales, Angas, Ijaws, Idomas, Bachamas, Margis and Jukun among 
other. While the Bomo Gari has dominance of Hausa and Fulani but ABU Staff Quarters 
populated with different Nigerian’s tribes. Kewayen Bomo has dominance of Hausa and 
Fulani ethnic group, therefore, in order to include every stratum in the sampling 
population the researcher adopted stratified sampling by dividing the Ward into three 
distinct areas in order to include every stratum within the sampling population. The 
division goes like this: Bomo Gari, Hayin-Dogo and Kewayen Bomo. 
 
Table 1: Bomo Gari Polling Units 
S/N CODE NO NAME OF POLLING UNIT 
I 003 Bomo Mangwaron Yusuf 
2 004 Bomo LEA 
3 005 Bomo Gari 
4 011 Area C ABU 
5 012 Area BZ ABU 
6 013 Area G ABU 
7 025 Gidan Bello SarkinNoma Bomo 
8 026 Area E II ABU 
SOURCE: Independence National Electoral Commission (INEC) 
 
Table 2: Kewayen Bomo Polling Units 
S/N CODE POLLIN UNITS 
1 001 Bomo Village Arewaci 
2 002 Kwakwaren Manu 
3 006 Hayin Sambo 
4 007 AnguwanDansa’a 
5 008 Kurmin Bomo 
6 009 AnguwanGwaiba 
7 010 MilGoma 
SOURCE: Independence National Electoral Commission (INEC) 
 
Table 3: Hayin Dogo Polling Units 
S/N CODE POLLING UNIT 
1 014 Yadorawa Road 
2 015 Basawa Road 
3 016 GSS Samaru 
4 017 UbanDoma Road 
5 018 MamanYola Road 
6 019 Nashuka Road 
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7 029 Kowastore LEA 
8 020 Galadima Road 
9 021 Yaro Bomo Raod 
10 011 ‘Yan Mangwarori 
11 012 Dorwan B/BakinKasuwa 
SOURCE: Independence National Electoral Commission (INEC) 
 
The researcher then selected two polling units from each distinct area determined by 
random sampling. Like this: 
 
Table 4: The Sampling Population 
S/N CODE POLLING UNIT VOTE 
CASTED 
SAMPLING SIZE PER 
POLLING UNIT 
1 004 Bomo LEA 703 87 
2 011 Area C ABU 350 44 
3 008 Kurmin Bomo 405 51 
4 010 MilGoma 590 73 
5 014 ‘Yaddorawa 530 65 
6 029 Kowastore LEA 450 55 
7  Total 3028 375 
SOURCE: Independence National Electoral Commission (INEC) 
 
On reaching the polling unit the researcher Then divided each randomly selected polling 
units into three streets or  segments then one street or segment randomly selected and then 
the questionnaires will be distributed to each of the street or segment selected from each 
of three Bomo areas of the six polling units.  
 
7.  DATA PRESENTATION 
 
A total of 375 questionnaires were distributed to respondents but only 330 were 
completed and returned, so on the basis of 330 questionnaires the data was presented and 
discussed. 
 
Table 5: Level Knowledge of Electorates on Parties Manifestos 
SN QUESTIONS A SA UD D SD 
 1 Most of the electorate have the adequate knowledge of the 
manifesto of the party of their voting interest 
16 01 14 99 200 
2 The parties do not have a clear manifesto capable of attracting the 
voting interest of the electorate 
151 12 150 07 10 
3 The parties candidates did not have adequate knowledge of the 
manifestos of their respective parties 
141 120 20 39 10 
4 The parties’ candidates and officials and campaign organizations 
officials did not at all make use of their parties manifestos to 
campaign for votes from the electorate 
111 193 06 09 11 
5 The parties officials and candidates did not see parties manifestos 
instrumental in attracting the votes of electorate during the conduct 
of 2019 general election in Nigeria 
102 180 02 20 26 
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Question 1 of table 5 shows that 200 respondents which represent 60.7 % of the sampling 
population strongly disagreed that the electorate have adequate knowledge about the party 
manifesto of their voting interest, 99 of the respondents which represent 30% disagreed while 
16 respondents agreed which represent 5.7%, 14 respondents remain undecided over the 
issue which represent 4.3% and only 1 respondents strongly agreed which represent0.3% 
Question 2 of table 5 reveals that 151 respondents which represent 45.8% of the sampling 
population agreed that the parties have no clear manifesto. While 150 respondents that 
represent 45.7% remain undecided, 12 respondents which represent 3.7%   strongly agreed 
and 10 of the respondents that represent 3. 4% strongly disagreed 
Question 3 of table 5 discloses that 141 respondents agreed that the patties’ candidates did not 
have adequate knowledge about the manifesto of their parties which represent 42.8%. 120 
respondents strongly agreed that represent 36.4%, 39 disagreed represent 11.9%,20 
respondent remain undecided that represent 6.1% and 10 respondents strongly disagreed 
which represent 3.4 % of the sampling population  
Question 4 of table 5 displays that 193 respondents which represent 58.5% strongly agreed that 
the parties’ contestants did not at all make use of parties manifesto to campaign for votes 
from the electorate, 111, respondents that represent 33.7% agreed, 11 respondents strongly 
disagreed which represent 3.4%, 9 respondents disagreed which represent 2.8% and only 6 
respondents which represent 1.9% remain undecided. 
Question 5 of table 5 indicates that 180 of the respondents which represent 54.6% strongly agreed 
that the parties’ officials and candidates did not see parties’ manifestos instrumental in 
attracting the votes of electorate during the conduct of 2015 general election in Nigeria, 102 
of the respondents agreed which represent 30.9%, 26 respondents strongly disagreed which 
represent 78%, 20 respondents disagreed that represent 6.7% and only 2 remain undecided 
which represent 0.6%. 
 
Table 6: The Influence of the Parties Manifesto in Shaping the Voting Interest of the 
Electorates 
SN QUESTIONS A SA UD D SD 
6 The party manifesto substantially attracted your voting 
interest during the conduct of 2019 general election in 
Nigeria 
14 02 16 
99 
199 
7 Ethnic and religious factors play significant roles in 
determining the voting interest of the electorate rather than 
the party manifesto  
201 101 14 04 10 
8 The party affiliation play central role in determining your 
voting interest rather than the party manifesto   
140 141 31 05 13 
9 The candidates records of performance is more significant  
in determining of voters interest during the conduct of 2019 
general election in Nigeria than parties’ manifestos  
89 211 22 06 02 
10 The north-south dichotomy is important in determining the 
voting interest of the electorates than the party manifesto    
102 101 100 20 07 
 
Question 6 of table 6 indicates that 199 of the respondents which represent 60.4% of the 
sampling population strongly disagreed that the party manifesto substantially attracted 
the voting interest of the electorate during the conduct of 2019 general election in Nigeria, 
99 respondents which represent 30% disagreed, 16 respondents which represent 4.9%, 
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remain undecided, 14 of the respondents agreed which represent 4.3% and only 2 
respondents which represent 0.6%strongly agreed. 
Question 6 of table 6 shows that that 201 of respondents which represent 60.9% of the sampling 
population agreed that Ethnic and religious factors play significant roles in determining 
the voting interest of the electorates rather than the party manifesto, 101 respondents 
strongly agreed which represent 30.7%, 14 of the respondents which represent 4.3% 
remain undecided,10 of the respondents which represent 3.1% strongly disagreed and 
only 4 respondents that represent 1.3% disagreed 
Question 8 of table 6 reveals that 141 respondents which represent 42.8% strongly agreed that 
the party affiliation play central role in determining voting interest of the electorate rather 
than the party manifesto, 140 respondents which represent 42.5% agreed, 31 respondents 
which represent9.4% remain undecided, 13 respondents strongly disagreed which 
represent 4.00% and only 5 respondents which represent 1.6% strongly disagreed. 
Question 9 of table 6 shows that211 respondents which represent 64% of the sampling 
population strongly agreed that the candidates records of performance is more significant 
in determining of voters interest during the conduct of 2015 general election in Nigeria 
than parties’ manifestos, 89 respondents which represent 27% agreed,22 respondents 
which represent 6.7% remain undecided, 6 respondents which represent 1.9 % disagreed, 
and only 2 respondents which represents 0.6% strongly disagreed 
Question 10 of table 6 discloses that 102 respondents which represent 31% agreed that the 
north-south dichotomy is important in determining the voting interest of the electorate 
than the party manifesto, 101 respondents which represent 30.7 strongly disagreed, 100 
respondents which represent 30.4% remain undecided, 20 respondents which represent 
6.7% disagreed and only 7 respondents which represent 2.2% sternly disagreed. 
 
 
Table 7: The Party manifesto and its Matching with Voting Interest of the 
Electorates 
SN QUESTIONS A SA US D SD 
11 The party manifesto of your voting interest coincided  with 
your political needs 
15 14 202 79 20 
12 The party manifesto is instrumental in addressing Nigerian 
contemporary problems such as poverty and unemployment 
14 19 215 79 17 
13 The manifesto of the party of your voting interest takes into 
cognizes the collective interest of Nigeria 
12 10 219 30 59 
14  The parties manifestos was prepared to serve the interest of 
political elites in Nigeria  
19 20 217 44 30 
15  The patties manifesto of your voting interest was prepared 
manly to serve section of Nigeria instead the entire citizens of 
Nigeria   
10 11 100 180 29 
 
Question 11 of table 7 indicates that 202 which represent 61.2% of the sampling population 
remain undecided that the party manifesto of their voting interest coincided with their 
political needs, 79 respondents which represent 24% disagreed, 20 respondents which 
represent 6.7% strongly disagreed, 15 respondents which represent 4.6% agreed and only 
14 that represent 4.3% strongly agreed.  
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Question 12 of table 7 shows that 215 respondents which represent 65.2% remain undecided 
that the party manifesto is instrumental in addressing Nigerian contemporary problems 
such as poverty and unemployment, 79respondents which represent 24% disagreed, 19 
respondents which represent 5.8% strongly agreed, 14 respondents that represent 4.3% 
agreed 
Question 13 of table 7 exposes that 219 respondents which represent 66.4% remain undecided 
that the manifesto of the party of respondent voting interest takes into cognizes the 
collective interest of Nigeria,59 respondents which represent 17.9% strongly disagreed, 
30 respondents which represent 10% disagreed, 12 respondents which represent 3.7% 
agreed and only 10 respondents that represent 3.4% strongly agreed. 
Question 14 of table 7 uncovers that 217 of the respondents which represent 65.8% remain 
undecided that the parties manifestos was prepared to serve the interest of political elites 
in Nigeria, 44 respondents which represent 13.4%  disagreed, 30 respondents that 
represent 10% disagreed, 20 respondents which represent 6.7% strongly agreed and 19 
respondents that represent 5.8% agreed 
Question 15 of table 7 shows that 180 respondents which represent 54.5% disagreed that the 
patties manifesto of respondents voting interest was prepared manly to serve a section of 
Nigeria instead the entire citizens of Nigeria, 100 respondents which represent 30.1% 
remain undecided, 29 respondents which represent 8.8% strongly disagreed, 11 
respondents which represent 3.4% strongly disagreed and only10 respondents which 
represent 3.4% agreed, 
 
8.  SUMMARY OF FINDINGS 
 
1. Voters during the conduct of 2019 general election do not have adequate 
knowledge of the manifesto of the parties of their voting interest 
2. Candidate records of performance, vote buying, ethnic and religious affiliation 
and north-south dichotomy are more central in determining the voting interest of 
the electorate rather than the party manifesto 
3. Contestants, party officials and campaign organization officials did not employ to 
the large possible extent the party manifesto to campaign for votes from the 
electorate 
4. Electorate voted parties and their candidates on the basis of party affiliation 
without knowing their manifesto 
 
The findings of this work discovered that most of the voters did not have the adequate 
knowledge of the manifesto of the party of their voting interest. This is because significant 
number of the respondents of over 90% either disagreed or strongly disagreed that the 
voters have adequate knowledge of the party manifesto of the party of their voting 
interest. In fact in some questions raised to the respondents, they remain undecided to the 
questions due to the lack of knowledge over the party manifesto of their voting interest. 
For instance, in the question regarding to whether the party’s manifesto of their voting 
interest coincided with their need of addressing poverty, and unemployment, majority of 
the respondents remain undecided to the questions. Likewise on the issues regarding 
whether the party manifesto was prepared to either serve the political elites, party 
members or any section on Nigeria instead the collective interest of all the respondents 
remain mute. For instance, in the question whether the party manifestoes is instrumental 
in addressing poverty and unemployment in Nigeria 212 respondents out of 330 which 
amounting 62.25% remain undecided. For the question in relation whether the party 
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manifesto was to prepare to serve a section of Nigeria instead of all, 180 respondents that 
represent 54.5% of the sampling population remain undecided. For the question 13 in 
table 7 that stated whether the party manifesto of the respondents prepared to serve the 
collective interest of Nigerians, 217 respondents which represent 64% remain undecided. 
This is not unconnected with the inadequate knowledge of the party manifesto by the 
voters. 
 
Moreover, since the party manifesto is not known by the majority of the voters, party 
officials and the contestants, non-issues based campaign factors continue to play 
significant role in determining of the voters behaviours. For instance, 298 respondents 
which represent 90.4% disagreed or strongly disagreed that the party manifesto plays any 
substantial role in determining the voting interest of the electorates. About 281 
respondents which represent 85.2% of the sampling population either agreed or strongly 
agreed that they voted their party on the basis party affiliation without knowing its 
manifesto. North-south dichotomy also attracted the voting the voting interest of the 
voters more than the party manifesto of their voting interest, because 203 respondents 
which represent 61.1% attracted to vote on this basis. 301 respondents which represent 
99.3% voted on the basis of ethnic and religious affiliation.  
 
9. IMPLICATIONS AND OPTIONS FOR DEMOCRACY AND GOOD 
GOVERNANCE 
 
Exploitation and manipulation of non-issues based campaign factors such religion and 
ethnicity, regionalism and money politics to achieve political ends are not only dangerous 
to democracy and good governance but rather they are also more inimical to the survival 
of cooperate existence of  multi-ethnic state like Nigeria. Ethnic politics may also lead to 
poor leadership which further manifested itself into unemployment, insecurity of lives 
and properties, corrupt practices as well as vicious cycle of poverty. 
 
For our nascent democracy and good governance to be strengthened, focus and coherent, 
strong political parties must be established that may canvass for votes from the electorate 
on the basis of its policies programmes and manifesto. This is work that must be done by 
all electoral stakeholders such as civil society organizations, electoral commission, press, 
independent judiciary and other relevant governmental and non-governmental agencies. 
To consolidate our nascent democracy and attain good governance in Nigeria on the basis 
of research finding of this work, the following options need to be considered: 
 
I. Effective voters education need to be carry out possibly through community media, 
which are channels owned and managed by the community people themselves 
mainly to provide access to communication and information about the political 
parties and their manifesto to the rural and isolated people 
II. Civil society organizations should intensify their effort for the purpose of 
mobilizing people to demand for good and purposeful leadership from politicians 
and political parties 
III. The law and the procedure governing the conduct of recall of elected politicians 
should be made more easy in such a way that the populace will be empowered to 
recall any elected office holders that is no longer representing the interest of all or 
the good policies and manifesto of his political party  
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IV. More symposiums and workshops will be organized by National Orientation 
Agency to educate the voters across the country on the strengths and the weakness 
of the party manifesto of all dominant political parties in Nigeria 
V. Harsh laws must be enacted to deal severely with the political parties and candidates 
that canvass for votes from the voters on the basis of non-issues based campaign 




In conclusion, Nigerian electoral system has been interrupted and disturbed by many anti-
democratic forces for years such as vote buying, voters intimidation, inter-ethnic rivalry, 
election irregularities, violence, poverty, ignorance among other things which make it 
almost impossible for a voter to vote a candidates or support political parties on the basis 
of their manifesto, merit, objectivity or performance, instead they allow themselves to be 
used and dumped by the backward looking and narrow minded politicians to achieve their 
dreadful political ends who are more stronger than political parties or any other 
established political institutions in the country. This political problem can only be 
addressed by voting a party on the basis of its manifesto policies and programmes rather 
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